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ABSTRACT

TheabilitytoattracttouristsiscrucialforthesuccessoftourismfirmsinMalaysia.Thishastherefore
raisedamajorconcernonwhich informationsources touristsusewhenmakingchoiceson their
travelingmodeaswellasthedestination.Itisonthisbasisthattourismoperators;tourismproviders
andmanagersoftouristdestinationsareparticularlyconcernedwithwhichinformationsourceor
mediatousetoattracttouriststotourismdestinations.Thisstudyinvestigatestherelationshipbetween
informationsourcebeforetravelingandchoiceoftravelingmodeamongArabtouristscomingto
Malaysia.Thestudyadoptedacross-sectionalsurveydesignwithconvenientsamplingtechniqueto
generatequestionnairedatafrom358participantswhoaremainlytouristsfromthreemajortourism
attractioncentersinMalaysia.Thequestionnairedatawasanalysedusingmultipleregressionanalysis
techniquetodeterminetherelationshipbetweeninformationsourceandchoiceoftravelingmode
amongArabtouristscomingtoMalaysia.First,theoverallfindingsshowthatinformationsource
beforetravelingamongArabtouristscomingtoMalaysiaissignificantlyrelatedtothechoiceof
travelingmode.Furtherfindingsrevealedthatbothtourismserviceprovidersandtourisminformation
centerssourcesbutnottravelagentsourcearesignificantlyrelatedtothechoiceoftravelingmode
amongArabtouristscomingtoMalaysia.Thestudyconcludesthatthechoiceoftravelingmode
amongArabscomingtoMalaysiaismainlydeterminedbytourismserviceprovidersandtourism
informationcenterssourcesofinformationandnottravelagentsourceofinformation.Theoutcomes
ofthestudyhavesignificantmanagerialimplicationsfortourismoperators,tourismprovidersand
managersoftouristdestinationsaswellastourismpolicymakersinMalaysia.
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INTRoDUCTIoN

Thereisnodoubtthatstudiesontourismarefastdrawingattentionamongtheacademics,practitioners
includinggovernments indifferent countries of theworld (Chetthamrongchai, 2017;Chiappa&
Balboni, 2019). In somecountries across theglobe, tourismhasbecomean important sectoror
subsectoroftheeconomygeneratingsignificantrevenueforanycountry(ChuandLuckanavanich,
2018).MostAsiancountriessuchasMalaysia,Thailand,etc.,arepresentlybenefitingfromthehuge
revenuefromthetourismsector.Globally,tourismbusinessisinitsboomingperiod.Forinstance,
theprojectionbytheworldtravelandtourismCouncilforthetourismindustryinSoutheastAsiahas
beendeemedtobeverysignificantandstrong(MalaysianTourismPromotionBoard(MTPB),2019).
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InMalaysiaforinstance,tourismindustryiscurrentlyatitsboom,callit“tourismboom”.Itis
recordedthattourist’sarrivalsinMalaysiahascontinuedtoincreaseby14.3%(2,078,485)inOctober
2009comparedwith1,818,304inthesamemonthin2008(NewStraitsTimes,January4,2010),
despitethefinancialcrisisfacingtheworld.FromJanuarytoOctoberin2009,Malaysiahasseenan
increaseof7.2percentintourists’arrivalto19.45millioncomparedwith18.14millioninthesame
periodin2008.Also,thecurrenttourismarrivalsinMalaysiain2018showedabout25.8million
touristswithRM84.1billionreceipts(MalaysianTourismPromotionBoard(MTPB),2019).Thisisa
tremendousandsignificantincreasecomparedto2009and2008whenonly2,078,485and1,818,304
wererecordedrespectively.ThisisequallyrestatedbytheTourism,ArtandCultureMinister(MoTAC),
DatukMohamaddinKetapi that theMalaysiantourismsectorhascontributedRM84.1Billionto
thenationaleconomyin2018comparedtothepreviousyearwhichrecordedRM82.2billion,about
2.2percentincrease.ThisshowstheresilienceofMalaysia’stourismindustry(MalaysianTourism
PromotionBoard(MTPB),HeadOffice,2019).

ConcerningtheArabtouristscomingtoMalaysia,itisobservedthatMalaysiahasbecomea
destinationofchoiceforArabs,withthecountryattractingalargernumberoftouristsfromtheMiddle
Eastcomparedtopreviousyears.Forexample,thedataprovidedbyMat,Zakaria,&Jusoff(2009)
showsthattherehavebeenyearlyincreaseinthenumberofArabtouristscomingtoMalaysia.For
example,thedatashowedanincreaseof23.9%in1999;46.5%in2000and87.1%increasein2001
whileitisexpectedtosoarhigherby90%inthenearfuture.Asexpected,in2018,nearly33,000Arab
touristsvisitedMalaysia,upfrom27,000in2017(Arabnews,2019).StillthenumberofArabtourists
comingtoMalaysiaisexpectedtorisefurtherasMalaysiacontinuestopositionitselfasaMuslim-
friendly,halalhaven.However,onemajorproblemthatisofconcerntotheArabtouristscoming
toMalaysiaisthesourcesofgettinginformationbeforeembarkingontheirtourismadventure.For
instance,thetouristshavejustdiscoveredthatthesourcesoftheirinformationbeforetravelingplaya
crucialroleindeterminingtheirchoiceoftravelingmodesuchastheuseofair,waterandtrain.This
hasthereforeraisedamajorconcernonwhichinformationsourcestouristsusewhenmakingchoices
ontheirtravelingmodeaswellasthedestination.Itisonthisbasisthattourismoperators,tourism
providersandmanagersoftouristdestinationsareparticularlyconcernedwithwhichinformation
sourceormediatousetoattracttouriststotourismdestinations(Korneliussen&Greenacre,2016).

In their study on cross-cultural information sources used by European tourists, Chu and
Luckanavanich(2018),notedthatalthoughtravelershappentoreceiveabundanceofinformation
frommanysourcesbeforetheyactuallyvisittheplace,however,thisamountofinformationfrom
severalsourceshavedirectlyorindirectlyinfluencethereceiver’stravelintention.Apartfromthat,
thisamountofinformationfromdifferentsourcesequallyaffectsthechoiceoftravelingmodethe
touristschoose.Also,Fisher,Petersen&Burstein(2017)observedthatthereislackofawarenesson
informationsourcesamongthetourists.Theyarguedthattouristsneedreliableinformationsources
whicharehoweverscatteredbutnoteasytofind.InthiscaseofArabtourists,oftendecisionsare
madebasedonunreliablesourceswhichthenaffecttheirchoiceoftravellingmode.Thus,thereis
alimitedawarenessandunderstandingofthebackgroundofthosetravellingandhowinformation
issourcedfordecisionmakingontravelingmode(Fisher,Petersen&Burstein,2017).Also,earlier
studiessuchasFodnessandMurray(1997)andGrønflaten(2009b)haveacknowledgedthatthereis
aproblemofinformationsourcesamongtourists,thatis,whoprovidesinformationabouttourismto
them?Tothisend,FodnessandMurray(1997)claimthatthemostpressingneedisformoresystematic
researchdescribinghowandwhytravelers-touristssourceforanduseinformationregardingtourism
especiallybeforeembarkingontourismadventures.Asaresult,theysuggestedthatfutureresearch
isrequiredinordertoexaminetravelers’useofdifferentinformationchoicestrategiesthroughthe
analysisofperceptionsofthealternativesavailabletothemfortripplanning,andthatsuchresearch
shouldaddress thedimensionsunderlying informationchoicestrategypreferences.Forexample,
itisimportanttoknowwhatcausesdifferenttouriststochoosespecificsourcestoplantheirtrips
(Fodness&Murray,1997).(Grønflaten,2009a)andFodnessandMurray(1997)haveidentifiedseveral
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informationsourcessuchastravelagents, tourismserviceproviders, tourisminformationcenters
etc.inwhichtheyarguedthattheseinformationsourcesaffectchoiceoftravelingmode.However,
thereislackofempiricaltestingonhowtheseinformationsources(Al-khateeb&Dahalin,2013,
2015;Al-khateeb,2019)affectthechoiceoftravelingmodeparticularlywithinthecontextofArab
touristscomingtoMalaysia.Therefore,thisstudyaimstodeterminetheinfluenceoftravelagents,
tourismserviceprovidersandtourisminformationcenterssourceonthechoiceoftravelingmodeof
ArabtouristscomingtoMalaysia.

LITeRATURe ReVIew

Information Source Before and the Choice of Traveling 
Mode (Information Choice strategy)
First and foremost, information source can be simply described as the motivated activation or
acquisition of knowledge stored in memory or acquisition of information from the environment
(Korneliussen&Greenacre,2016).Inotherwords,itisalsothesearchforinformationattheearly
stepinthedecision-makingprocessoftourists.FodnessandMurray(1997)statethatinformation
sourcebeforeisdescribedasanyinformationsourceobtainedbythepotentialtourismtravelersprior
tomakingthetourismadventure.

Furthermore,onwhetherinformationsourcesaffectchoiceoftravelingmodeamongthetourists,
Chetthamrongchai(2017)arguedthatinformationsourcesaffectdestinationimage.Forexample,the
touristwillmakeadecisionwhethertotraveltoaparticulardestinationafterbuildinganimagebased
uponthosesources.Thetravelers’choiceofinformationisanimportantissuethatcannotbeignored
inthefieldoftourismasitaffectstourists’planaswellastheirchoiceoftravelingmode.Thestudyby
Grønflaten(2009a);Grønflaten(2009b)andJansenandRieh(2010)notedthatinformationsources
usedbythetourismtravelersareassociatedwiththeinformationchoiceofstrategywhichalsoincludes
travelingmode.However,thestudyislimitedinscopeandcoverageasArabtouristswerenotincluded
inthestudy.Chiappa&Balboni(2019)examinedthetravellers’choiceofinformationsourcesand
informationchannelsfordomestictripswithspecificfocusoninformationsearchperspective.The
majorobjectiveofthestudywastoidentifywhichfactorsintermsofdifferentsociodemographic
andcharacteristicsandtravel-relatedvariablesthatreallyaffecttraveller’sinformationsearchfroma
travelagencyorfromaserviceprovider(i.e.informationsourcechoice).Thestudyadoptedasurvey
questionnaire research design as suggested by Grønflaten (2009a) with a convenience sampling
techniquewhichwasusedtodraw363domesticrespondentswhoaremainlytouristsbetweenthe
ageof18yearsandaboveintheislandofSardinia,Italy(short-haultrip).Also,thestudycollected
datathroughanad-hocquestionnaireadministratedface-to-facebytwotrainedinterviewersatairport
andportareasinOlbia,oneofthemaingatewaystotheregion.Fromtheanalysis,thestudyfound
thattravelagentisthemostimportantinformationsourceandchannelsthanbothserviceprovider
andtouristofficewhenmakingtheirchoicesandtherelatedpriority.Also,itwasfoundthatahigher
lengthof stay is associated to theuseof a face-to-face information source, rather than adigital
informationsource.Additionally,thestudyequallyreportedthatmodeoftravelandagewerenot
significantlyassociatedwitheitherthesourceorthechanneldecisionalone,thesevariablesresulted
tobesignificantlyassociatedwiththestrategychoice.Intheirstudyoftheinfluenceofsocialmedia
useandtravelmotivationontheperceiveddestinationimageandtravelintentiontoTaiwanoftheThai
people,ChuandLuckanavanich(2018)foundthatsocialmediaisaneffectivepredictorofpeople’s
travelintentionanddestinationimage.Theyconcludedthatpeoplefrequentlyusesocialmediatoget
travelinginformationseemtohavebetterdestinationimageandhighertravelintention.

Similartotheabove,Chetthamrongchai(2017)inhisstudyinvestigatedtheinfluenceoftravel
motivation, informationsourcesand tourismcrisison tourists’destination imagewithaview to
develop a destination image theoretical model through tourists’ travel motivation, information
andcrisisperception.Thestudysampledall international travellerswhovisitedThailandduring
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August toSeptember2015 inwhich the targetpopulationwasdrawn from the top five inbound
tourist markets of Chiangmai, Pataya, Phuket, and Bangkok. It adopted a survey questionnaires
methodthatwasdistributedamonggrouptoursorindividualtours.Dataanalysiswasdoneusingthe
LIERELprogrammeandStructuralequationmodeling(SEM)andthestudyfoundthatThailand’s
travelmotivation,travelmotivation,crises,informationsourcesinthenormalsituationandinan
unusualoccurrencesignificantlyexertinfluenceonThailand’sdestinationimage,andthatapositive
attitudetowardstravelmotivationrepresentsafactorhavinganinfluentialeffectonThailand’stravel
motivation.

Inarelateddevelopment,Fisher,PetersenandBurstein(2017)studiedtheimportanceofreliable
informationsourcesforprospectivemedicaltravelers.Thestudynotedthattherelackofawareness
riskamongthosetravellingfortreatmentabroadbecauseofthistheyneedreliableinformationsources
whicharehowever,scatteredandnoteasytofind.Thestudyadoptedaninterviewsapproachwith
asampleof51Australianswhohadtravelledforstemcelltreatment.Thedatahighlightthathealth
travelersare likely tosearchextensivelyusingawiderangeofsources including informationon
clinics’websites,Facebook,blogs,friendsandfamily.Intervieweeshighlightthatoftendecisions
aremadebasedonunreliablesources.

Inacross-culturalstudy,KorneliussenandGreenacre(2016)investigatedinformationsources
usedbyEuropeantourists.Specifically,thestudyattemptstodeterminewhichinformationsources
Europeantouristsusewhenmakingdecisionsabouttheirtravel/holidayplans.Basedonthis,asurvey
datawasgeneratedfrom27membercountriesoftheEuropeanUnion.Thesurveydatagenerated
wasanalysedand the findings revealed that there are systematicdifferences inhow information
sourcesarerelatedtooneanotherandthatthevariousnationalcultureswithintheEuropeanUnion
haveinfluenceontourists’useofinformationsources.Additionally,thestudyrevealedsixsegments
of information sourcebehaviour that reflect economicdevelopment and thenational culturesof
Europeannations.Itisalsonotedthattouristscansegmenttheirinformationsourcesusingeconomic
developmentandnationalculture.

Furthermore,thesourceofinformationbeforeembarkingontourismalsoaffectstheinformation
choiceoftravelers.Thisisduetotheinformationathandbeforesuchanencounterwithanenvironment
requiredasaplacethatisrelevantforthetouristtomakeuseof.ItcanalsobeattributedtheMedia
richnesstheorywhichclearlystipulatesthattherichnessofinformationsourcehasadirectpositive
effectonthetransmittedinformationwhichcanbesharedbetweenthepeopleasseenin(Tan&
Arnott,1999).Goingbythetraveler’schoiceofinformation,thereisclearevidencefromthestudy
ofGrønflaten (2009b)whichalso reviews that informationsourcescanneverbeoutofplaceor
ignoredasitaffectsthetravelers’choicesofinformationasderivedfromthetravelagentsandservice
providers,aswellastheinternetandface-to-faceasinformationchannels.

EmpiricalfindingsbypreviousstudiessuchasGrønflaten(2009a);Grønflaten(2009b)andJansen
andRieh(2010)haveacknowledgedthattravelerschoiceofinformationisaffectedordeterminedby
anumberoffactorssuchasinformationsourceandinformationchannels.Forinstance,aqualitative
studyconductedbyGrønflaten(2009a)onfactorsthataffecttraveler’schoiceofinformationrevealed
thatinformationsourceandinformationchannelsareamongtheidentifiedfactors.Thus,information
source isagooddeterminantof informationchoiceof the travelers.This isalso in linewith the
MediaRichnesstheorywhichemphasizesontherichnessoftheinformationsourcetotransmitor
shareinformationbetweenpeople(Tan&Arnott,1999).Also,anotherstudybyGrønflaten(2009b)
ontraveler’schoiceofinformationfoundthatinformationsourcessuchastravelagentsandservice
providers;andinformationchannelssuchasface-to-faceandtheinternetsignificantlyaffecttravelers’
choiceofinformation.

Tourisminformationbecomesnecessarytobedistinguishedbyknowingthevariousmethods
andchannels;thiswillmaketheArabtouriststoalsoknowthedifferencesasinvolved.Thesearch
behavioroftheArabtouristswillbemadeknownwhenthereisclearlyanunderstandingbetweenthe
differentsourcessuchastravelagentsandprimarysource,face-to-face,communication,andinternet
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channelsGrønflaten(2009b).Therefore,withinthecontextofthisstudy,informationsourcebefore
isconceptualizedastravelagents,tourismserviceprovidersandtourisminformationcenterswhich
areexternaltothetourists.Thus,thefocusofthisstudyisexternalinformationsourcebefore.They
representthesourcesofinformationforthetouristbeforetheyembarkontourismpleasure.Inother
words,itshowswherethetouristsobtainedtheirinformationabouttourismadventurebeforethe
actualtourismjourneyisembarkedon.Thesefactorsareassumedtobeverycrucialindetermining
thechoiceoftravelingmodeofArabtouristsbeforecomingactuallyembarkingontheirtourism
adventures.Hence,theinformationsourcesbeforeintheinformoftravelagents,tourismservice
providersandtourisminformationcentersarebelievedtodeterminethechoiceoftravelingmodeof
theArabtouristscomingtoMalaysia.

ReSeARCH MeTHoDoLoGy

Research Design
Thisstudyadoptsacross-sectionalquestionnairesurveywithaquantitativeapproach.Itisconcerned
withaquantitativedataandthenappliesstatisticalanalysisintheanalysisofthedatabeingcollected
(Saidu,2006).AminandKhan(2009)andKhurshid(2008)affirmedthatquantitativequestionnaire
approachissuitableinconductingaresearchinsocialscienceresearch.

Population and Sampling Technique
ThepopulationofthisstudycoversalltheArabtouristscomingtoMalaysiafromthreemajortourism
attractioncentersinMalaysiaasofthetimethisstudywasconducted.In2018alone,thereare33,000
Arab tourists that visited Malaysia (Arabnews, 2019). This study adopts a convenient sampling
approachofnon-probabilitysamplingtechnique.ItemployedKrejcieandMorgan(1970)general
scientificguideline(S=X2NP(1-P)d2(N-1)+X2P(1-P)fordeterminingasamplesizeinorderto
determinethesamplesizeofthisstudy.Thesamplesizeforthisstudyis500.

Measurement of Variables
Formeasurement,theinformationsourcesaretravelagents,serviceproviders,informationcenter,
journalists/writers,othertravelers,andfriends/familyadaptedfromtheworkby(Grønflaten,2005).
Thechoiceoftravelingmodevariablewasequallymeasuredwithfive(5)itemsreflectingvarious
methodsandchannelschoosingbytheArabtouristswhentravelingtoMalaysiafortourism.

Data Collection
AquestionnairewasemployedtoelucidatedatafromalargepopulationofArabtouristsfromSaudi
Arabia,UAE,Bahrain,Qatar,Oman,Iraq,Kuwait,Jordan,Syria,Palestine,Lebanon,Yemenand
Libya in Malaysia between 2012 - 2014 through self-administration questionnaire procedure. In
all500copiesofquestionnaireweredistributedand385copieswereretrievedaccountingfor77%
responserate.

Conceptual Framework
Althoughthereareseveral theoriesthatcouldbeusedtounderpinthisstudythat isbyawayof
explainingtherelationshipbetweenthevariablesbeinginvestigatedinthisstudy,however,thisstudy
wouldfocusoncommunicationtheorytoexplaintherelationshipbetweeninformationsourceand
choiceoftravellingmode.CommunicationtheorywasproposedbyS.F.Scudderintheyear1980.
Thetheorypositsthatalllivingbeingsexistingontheplanetcommunicate;however,themodeof
communicationtendstodifferconsiderably.Forexample,mothersunderstandthatachildishungry
throughthechild’scry.Inthiscase,cryhasdemonstratedaformofcommunicationtoexpresshis
hungerandheneedsfood.Thisisalsoapplicablewhenachildisinjuredandthencriesoutforurgent
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medicalattention.Therefore,thecommonacceptablebelieveofcommunicationtheoryisthat“all
livingbeingswhethertheyareplants,animals,humanbeingscommunicatethroughsound,speech,
visiblechanges,bodymovements,gesturesorinthebestpossiblewaytomaketheothersawareof
theirthoughts,feelings,problems,happinessoranyotherinformation”.

AmadiandPaul(2017)intheirstudyadoptedScudder(1980)communicationtheorytoexplain
howstudent-teachercommunicationinfluencesstudents’academicachievementforeffectiveteaching
andlearning.Theypositthatcommunicationisthefirstsourceofstudents’academicachievement.That
is,ifthestudentsfailedtocommunicatethentheywillnotbeabletoobtainthenecessaryinformation
requiredforacademicachievement.Scudder(1980)explainedthatcommunicationprocessmaybe
understoodasasourcecommunicatingtoadestination,wherethesourceprovidesinformationtothe
destinationwhichenablesthedestinationtomakechoices.Thus,thechoiceoftravelingmodeofthe
touristsdependslargelyontheinformationandthesourceofsuchinformation.Forexample,ifthe
informationsourceispoororunreliable,thenthechoiceoftravelingmodewouldbebadlyaffected.
Thisismorereasonwhymanytouristsmakewrongchoicesofmodeoftraveling.Hence,thereisa
strongconnectionbetweeninformationsourcebeforetravelingandchoiceoftravelingmodeamong
thetourists(Figure1).

H1:InformationsourcesbeforetravelingsignificantlyinfluencesChoiceoftravelingmodeArab
touristscomingtoMalaysia

Descriptive Analysis Result
Thedescriptiveanalysiswasusedtodeterminetheposition,theresultofthedescriptiveanalysis
intable1indicatesfor.Gender,193(53.9%)formaleand165(46.1%)forthefemale.Fortheage,
theresultindicatesthat103(28.8%)areunder25years,98(27.4%)arebetween25to35years,56
(15.6%)arebetween35to44years,81(22.6%)arebetween45to54agebracketwhile20(5.6%)
areabove55years.Forthenationality,theresultalsoshowsthat114(31.8%)oftherespondents
arefromSaudiArabia,56(15.6%)arefromUAE,40(11.2%)arefromBahrain,40(11.2%)are
fromQatar,38(10.6%)arefromOmanwhile24(6.7%),20(5.6%),8(2.2%),5(1.4%),3(1.1%),4
(1.1%),4(1.1%)and2(.6%)arefromIraq,Kuwait,Jordan,Syria,Palestine,Lebanon,Yemenand
Libyarespectively.Similarly,formarriedstatus,217(60.6%)oftherespondentsaremarriedwhile
141(39.4%)arenotmarried.Accordingly,theresultshowsthat84(23.5%)oftherespondentshave
ahighschooleducation,85(23.7%)arediplomaholders,128(35.8%)havedegrees,56(15.6%)of
themhavemaster’swhile5(1.4%).Alsoformonthlyincome,theresultshowsthat14(43.9%)ofthe
respondentsareonasalarybelowRM20,000,50(14.0%)arebetweentheincomeofRM21,000
andRM30,000,63(17.6%)ofthemarebetweentheincomeofRM31,000andRM41,000,104
(29.1%)arealsobetweenthesalaryofRM41,000andRM50,000,127(35.5%)whilemajorityof
themearnedamonthlyincomeofalistRM50,000.Furthermore,theresultalsoindicatesthat173
(48.3%)oftherespondentshavevisitedMalaysiawhile185(51.7%)havenotvisitedMalaysia.It
furthershowsthatthemajorityofrespondents207(57.8%)isbetween0to2years,numberofyears
travelingtoMalaysiawhile65(18.2%),57(15.9%),26(7.3%)and3(.8%)arebetween2and4years,
4and6years,6and8years,andabove10years(Table1).

Figure 1. Research model information source and choice of traveling mode
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Table 1. Descriptive analysis result

N Frequency Percentage

Gender:

Male
Female
Total

193
165
358

53.9
46.1
100.0

Age:

Under25
25-34
35-44
45-54
Above55
Total

103
98
56
81
20
358

28.8
27.4
15.6
22.6
5.6
100.0

National:

SaudiArabia
UAE
Bahrain
Qatar
Oman
Iraq
Kuwait
Jordan
Syria
Palestine
Lebanon
Yemen
Libya
Total

114
56
40
40
38
24
20
8
5
3
4
4
2
358

31.8
15.6
11.2
11.2
10.6
6.7
5.6
2.2
1.4
1.1
1.1
1.2
.6
100.0

Marital Status:

Married
Non-married
Total

217
141
358

60.6
39.4
100.0

Education:

Highschool
Diploma/Certificate
Degrees
Masters
Others
Total

84
85
128
56
5
358

23.5
23.7
35.8
15.6
1.4
100.0

Monthly Income RM

LessThanRM20,000
RM21,000-RM30,000
RM31,000-RM41,000
RM41,000–RM50,000
OverRM50,000
Total

14
50
63
104
127
358

43.9
14.0
17.6
29.1
35.5
100.0

Visit Malaysia:

Yes
No
Total

173
185
404

48.3
51.7
100.0

Number Years Traveling Malaysia:

0-2Years
2-4Years
4-6Years
6-8Years
10yearsandabove
Total

207
65
57
26
3
358

57.8
18.2
15.9
7.3
.8
100.0
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Factor Analysis
Table2and3showtheresultsofthefactoranalysiswhichwasusedtovalidatetheitemsforthe
variables.Thestudyusedtheprinciplecomponentsfactoranalysiswithavarimaxrotationwhileall
itemsarerequiredtoachieveafactorloadingof0.4andabovetobeincludedinanyofthefactorsas
suggestedbyMinaiandLucky(2012).BothTable1andTable2showthefactorloadings,Eigenvalue
andthepercentageofvarianceexplainedforinformationsourcebeforeandchoiceoftravelingmode.

CoRReLATIoN, VALIDITy AND ReLIABILITy ANALySIS ReSULTS

Forthisanalysis,thePearsoncorrelationanalysistechniquewasemployedtodeterminethestrength
therelationshipbetweeninformationsourcesandchoiceof travelingmode.Theresult in table4
showsthatinformationsources(r=.195**)haveveryweakassociationwithchoiceoftravelingmode.

TheseweredeterminedusingbothKasier-Meyer-Olkin(KMO)andCronbachAlphacoefficient
scores.Theminimumacceptablelimitforbothvalidityandreliabilityis0.5assuggestedbyLucky
andMinai(2011)andMinaiandLucky(2012).TheresultdepictedinTable4indicatesthatboth
variables (Informationsourcebeforeandchoiceof travelingmode)showedKMOandCronbach

Table 2. Information sources before traveling

Information sources before traveling Factor Loading 1

Q1B .803

Q1C .784

Q1A .491

Eigenvalue 1.66

Percentageofvarianceexplained(%) 27.7

Kasier-Meyer-Olkin .513

Bartlett’stestofsphericityapprox.chisquare 173.061

df. 15

Sig. .000

Table 3. Choice of traveling mode

Choice of traveling mode Factor Loading 1

Q12E .759

Q12D .659

Q12B .611

Q12C .553

Eigenvalue 1.795

Percentageofvarianceexplained(%) 30.90

Kasier-Meyer-Olkin .628

Bartletts’testofspericityapprox.chisquare 144.215

df. 10

Sig. .000
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Alphacoefficientscoresabove0.5respectively,suggestingthattheitemsmeasuringthevariables
arebothvalidandreliablerespectively.

HyPoTHeSeS TeSTING

ThiswasdoneusingthestandardregressionanalysistechniqueandStatisticalPackageforSocial
Science(SPSS)version21afterthedatahavebeensubjectedtobasicassumptionsofregression
analysis.Itwasusedtotesttheinfluenceofinformationsourceandchoiceoftravellingmodeamong
ArabtouristscomingtoMalaysia.AsdepictedinTable5below,theresultrevealedthatinformation
sourcebeforetravelingisstatisticallysignificantwithchoiceoftravelingmodeamongArabtourists
comingtoMalaysiaatp<0.005.

TheRsquareforthemodelwhichisameasureofthepercentageofvarianceinthedependent
variablethat isexplainedbythevariationintheindependentvariableis0.025.Thisimpliesthat
almost2.5%ofthevarianceinchoiceoftravelingmodeisexplainedbyvarianceininformationsource
beforetraveling.The2.5%Rsquaresuggeststhatthereispoorinfluenceofinformationsourcebefore
travelingonchoiceoftravelingmode.Thesig.valueis.003**indicatingthatthereisastatistically
significantrelationshipbetweeninformationsourcebeforetravelingandchoiceoftravelingmode.

DISCUSSIoN oN THe FINDINGS

Themajorobjectiveofthisstudyistoinvestigatehowtheinformationsourcesbeforetravelingaffect
thechoiceof travelingmodeamong theArab touristscoming toMalaysia. Inotherwords,how
informationsourcesbeforetravelinginfluencesthechoiceoftravelingmodeamongtheArabtourists
comingtoMalaysia.Itequallylookedintohowtravelagents,tourismserviceprovidersandtourism
informationcentersinfluencethechoiceoftravelingmodeoftheArabtouristscomingtoMalaysia.

Firstandforemost,thestudyfoundoverallsignificantandpositivesupportfortheinfluenceof
informationsourcebeforetravelingonthechoiceoftravelingmodeamongtheArabtouristscoming
toMalaysia.This implies thatcredible informationsourcesbefore travelingare indispensable in
makingchoiceoftravelingmodes.Hence,thereisaneedfortourismserviceprovidersandtourism
informationcenterssources toensure thatcredible information ispresented inaverypersuasive
wayforbetterdecisiononchoosingtravelingmodesamongtheArabtourists.AsreportedbyFisher,
PetersenandBurstein(2017)forexample,therecanbesomewaysoflinkingabundleofrelevant
informationinalogicalandpersuasiveform,whichwouldallowtheusertofollowonher/hisqueries

Table 4. Correlation, validity and reliability results

Variables 1 2 No of Items KMO Cronbach Alpha

Information
Source 1 3 .513 .56

Choiceof
travelingmode .195** 1 3 .628 .54

**. Correlation is significant at the 0.01 level (2-tailed).

Table 5. Test result of regression analysis summary for the independent variables

Variables R2 Adjusted R2 F Beta t

Information
sourcebefore .025 .022 9.127 .158 3.021
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furtherwithoutnecessarilyinitiatinganewsearch.Therefore,providinginformationinavarietyof
sourcessuchasthroughthetravelagents,tourismserviceprovidersandtourisminformationcenters
wouldgoalongwayinhelpingtheArabtouriststomakebetterdecisionsonwhichmodeoftraveling
shouldchoosewhentraveling.Theimplicationofthisfindingisthattheinformationsourceusedby
theArabtouristsbeforecomingtoMalaysiadetermineswhichtravelingmode,theyuseincoming
toMalaysiafortourismpressure.ItsuggeststhatArabtouristscomingtoMalaysiamustfirstthink
abouttheirsourcesofinformationbeforedecidingontheirchoiceoftravelingmodewhencoming
toMalaysia.Hence,sourceswheretheArabtouristsobtainedtheirinformationbeforetravelingisa
functionordeterminantofchoiceoftravelingmode.Thatistosaythatwhentheyobtainedinformation
fromqualityandreliablesourcessuchasthroughthetravelagents,tourismserviceprovidersand
tourisminformationcenters,thentheymakeinformandbetterdecisionsonthemodeoftraveling.
ThisfindingisconsistentwiththepreviousstudiesbyGronflaten(2009,2008)whereitwasaffirmed
thatinformationsourcessignificantlypredictinformationchoicestrategies.

Secondly,theresultonthedimensionsofinformationsourcebeforevariablerevealedthatboth
tourismserviceprovidersandtourisminformationcenterssourcesbutnottravelagentsourceare
significantlyrelatedtothechoiceoftravelingmodeamongArabtouristscomingtoMalaysia.Inother
words,thestudyfoundthatbothtourismserviceprovidersandtourisminformationcenterssources
aresignificantdeterminantsofthechoiceoftravelingmodeamongArabtouristscomingtoMalaysia.
Whilethestudyfailedtoestablishasignificantrelationbetweentravelagentsourceandthechoice
oftravelingmodeamongArabtouristscomingtoMalaysia.Thus,thehypothesisthattravelagent
willsignificantlyaffectthechoiceoftravelingmodeamongArabtouristscomingtoMalaysiaisnot
supported.ThisimpliesthatmanyArabtouristscomingtoMalaysiapreferusingtourismservice
providersandtourisminformationcenterssourcesfortheirchoiceoftravelingmoderatherthantravel
agents’source.Itsuggeststhatbothtourismserviceprovidersandtourisminformationcenterssources
offerthemtherelevantandimportantinformationthathelpthemtomakechooseamongtraveling
mode.Thus,theuseofAir,trainorwaterbytheArabtouriststocometoMalaysiafortheirtourist
adventureismainlyaffectedbytourismserviceprovidersandtourisminformationcenterssources,
andnottravelagentsource.ThefindingcollaboratesthepreviousstudiesbyGronflaten(2009)and
Gronflaten(2008)whichaffirmedthatinformationsourcewasrelatedtoinformationchoicestrategy.

CoNCLUSIoN AND IMPLICATIoN

ThepurposeofthisarticleistoinvestigatewhichinformationsourcesamongArabtouristscoming
toMalaysiausebeforetravelingtomakechoiceoftheirtravelingmode.Therefore,usingasurvey
datafrom385ArabtouristscomingtoMalaysiaallowedthestudytoanswertheresearchquestion.
Thestudyconcludesthatinformationsourcebeforetravelingwhichcomprisesoftourismservice
providersandtourisminformationcenterssourcesaffectthechoiceoftravelingmodeoftheArab
touristscomingtoMalaysia.Whiletravelagentsourceoffersnocontributiontothechoiceoftraveling
modeoftheArabtouristscomingtoMalaysia.

Onemajorimplicationofthisstudyisthatwithoutqualityandreliableinformationsourcesbefore
travelingArabtouriststravelingtoMalaysiawouldmakewrongchoicesonthemodeoftraveling,
andthiscouldmakethemtobeatriskofsufferingadverseoutcomesandspendingsignificantfunds
withoutachievingtheirsatisfactionortourismdesires.

Suggestion for Future Studies
Onemajor limitationto thisstudyis thedatautilizedin thisstudyonlyreflect theArabtourists
orpleasuretravelerscomingtoMalaysia.Othertouristsfromothercountriesorcontinentsarenot
accountedfor.Thus,alargermorediversifiedsamplefromdifferenteconomicandculturalregions
couldenhancethegeneralizationofthefindingsofthisstudy.
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