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Thewords“Thinkingisallowed”areprintedinboldonthefullfirstpageofabookwecameacross.
Ponderingonthat,wecancertainlysaybookscreatetherightatmospheretothinkandarethereforealso
avehicleofdemocratictransformation.LibrariesandInformationCentersasastore-houseandLibrary
MediaSpecialistasdisseminatorsofthethought-stimulatinginformationcontainedinthesebooksand
serialsdoawonderfuljobofpromotingdemocracy.Thelibrariesaretheagentsofsocietalchangeand
thereforeshouldbedevelopedwiththerightenthusiasm.Thegreatestchallengebeingfacedissustaining
andstrengtheningtheirrelevanceinthedigitalera.Stayingrelevantinvolvesthelibraryandinformation
professionalsandthetechnologiestoagreaterextentandthelibraryauthorities,thepatronsandthe
documentcollectionstoasmallerextent.

Thecoreelementinanymarketingstrategyandpracticeiscustomersatisfaction.Themodernlibrary
isnowgenerallycalledaninformationmarketandthelibraryuserisaconsumerofinformation.The
ultimateaimofmarketinghereistoprovidetherightinformationtotherightuserattherighttime(Das
&Karn,2008).Oneoftheothercomponentsistheinformation.Theformatoftheinformationhasun-
dergoneseveralchangesfromtheearliestclaytabletstothemoderndigitizedformat,apaperlesssociety.
Aninformationresourcecenter/libraryshouldbeabletohandleanytypeoftheseformats.Theonus
ofprovidingtherightinformationtotherightuserlieswiththeknowledgeworkersasthelibraryand
informationprofessionalsarecalledintheinformationera.Animportantaspectofprovidinginforma-
tiontothepatronoruserisfindingwhattheuserneedssothattherightinformationcanbeprovided.
Librariansconductuserstudiestoanalyzetheuserneeds.

Nevertheless,recentsurveysrevealthatmanyoftherightfulusersarenotutilizingthelibraryre-
sources,whichisanotherseriouschallenge.Librariansshouldunderstandthattheyarenottheonlyone
toofferinformationservices.Theyhavetocompetewiththeinternetorintheparlanceofmodern-day
commoner,theGoogle.Unlessanduntillibrariansunderstandthisandbeproactive,therelevanceofthe
librarieswouldbelost.Marketingtechniqueslikeinitiationprograms,meetings,advertising,building
relationships,etc.,areusedheretomakethenon-usersintopotentialusers.Innovativeservicestooplay
avitalroleintakingthelibraryservicesbeyondthephysicalbarriersofthelibrary.Thesuccessofall
thesehingesonthecrucialhumanelement,i.e.,theLibraryandInformationServiceproviderandalso
thelibraryauthorities.

Eversincetheinventionofmodernprintingtechnologythelibrarieshaveundergonetremendous
changes.Therearemanyothertechnologieswhichhavetriedtoencumberthepapermedia.Themicro-
formsofdocumentssuchasthemicrofiches,andthemicrofilmsdominatedforashorttime.Though
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theyhelpedthelibrariesshrunkthephysicalspace,theydidnotposeaseverethreattotheprintmedia.
However,withtheadventofmoderncomputers,andtheirperipherals,andwithadvancementinInfor-
mationandCommunicationTechnology(ICT),moreandmoreapplicationalgorithmsarecomingout.
Theseapplicationscanbeutilizedtopromotethelibraryservices.Theauthorofthefirstchapterhas
outlinedhowmodernappslikeYouTube,Twitter,Blog,etc.canbeutilizedtomaximizethelibraryus-
age.ThechapterdescribestheconceptsofmarketingandalsothemarketingprinciplesinLibraryand
InformationScienceandhighlightstheroleofLibrariansinmarketingthelibraryproductsandservices.

EverytechnologythathasbeeninventedsincetheGutenbergdayshasfoundanapplicationinthe
libraries.Someofthenewandemergingstateoftheart technologiesintroducedinthelibrariesare
ArtificialIntelligence(AI),VirtualReality(VR),Robotics,Drones,CloudPrinting,InternetofThings
(IoT),RadioFrequencyIdentification(RFID),etc.Theauthorofchaptertwohasprovidedacompilation
oftheemergingtechnologiesandtheirapplicationsinthelibraries.Thischapteralsogivesnecessary
inputstotheintendedreadersontheneed-basedadaptabilityofthesetechnologies.

Theeffectivenessofanyproductorservicedependsinvariablyontheend-user,whointhecontext
oflibraryandinformationservicesistheclientele.Deliveringofproductsandservicestothelibrary
clienteletotheirutmostsatisfactionisanart.Thisartisbasedonmatching,adapting,andexecutingthe
serviceswhicharebestsuitedtosatisfycustomers.Theinformationresourcecenter’ssuccessdepends
onitsfunctionaleffectivenessinmeetingtheneedsofclienteleandhencetheirbehavioroughttobe
influenced.Henceinformationbehavioralstudiesformanintegralpartofuserstudies.Dr.Ashwani
Kumar,aPost-DoctoralFellowhasproposedanewfunctionalmodelfortheonlineinformationseeking
behaviorofacademicians.Thischapteralsocomparestheproposedmodelwithothermodels,namely,
Wilson’s,Dervin’s,Ellis’,andKuhlthau’s.

JiaoandOnwuegbuzie(1997)definedlibraryanxietyasanunpleasantoruncomfortableemotion
characterizedbyworry,confusion,tensionandhelplessness,whichoccurswhenapatronisinthelibrary
setting.Theseemotionsaffecttheintellect,psychologyandbehaviourofthelibrarypatron.Therefore,
thelibraryprofessionalshouldtakecareofthepatrontobecomfortableinthelibrarysetting.Thefourth
chapterexplainsconceptsandcausesoflibraryanxietyandalsopresentsthemethodstobeadoptedby
thelibraryprofessionalstomakethepatroncomfortable.

Thoughlibraryisrelativelyasmallorganization,itoperatesinacomplex,dynamicanduncertain
environment.Alibrarybeingasocialorganizationhastotakecareofincreasinggovernmentregulations,
unionactivitiesandincreasingcommunityinterest.Ranganathan’sfirstlawoflibraryscience“Books 
are for use”gaveanewpointofviewtotheoperationsofthelibraries.Librarieshavebecomeapublic
establishmentratherthanonefortheuseofaprivilegedfew.Publicbudgetisbeingspentonevolving
thelibraryresources,facilities,andinfrastructure.Alibrarianhastopersuadepeopletobenefitbythe
knowledgetreasuredupinbooks(Ranganathan,1988).Thisisabsolutelytrueinaknowledge-driven
societywhereknowledgeisconsideredasanindividualas-well-asinstitutionalasset.Sridhar(1994)
defines“anon-userofalibraryisonewhohasarighttousethelibrarybuthedoesnotdosoovera
specificperiodand/orforaspecificsampleofcollectionaretransactions”.Thenon-useoflibraryand
thewaysandmeanstoconvertthenon-usersintoabsoluteusersareelucidatedinthefifthchapter.

SomeofthereasonsformarketinglibraryservicesasenumeratedbyVishwaMohan,Srinivas,and
Shakuntala(1996)arepromotionoftheuseofinformationresources;createperceptionofneedand
therebycreatedemand;ensuretheoptimumuseofinformation;andcopewiththeinformationexplo-
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sion.Informationexplosionisamuchmoreseriousproblemthanwhatthelaymenpresume.Sincethe
inventionofinternet,informationisgrowingleapsandbounds.Doublingofknowledgehappensata
remarkablespeed(assumedvalue=xnumberofyears).Remarkablespeed(x)hereimpliesanynumber
onecanguess.Somestudiesassignthevaluesixyears,whilesomeotherssixteenyears.Evenmore
surprisingvaluesarethreeyears,twoyears,sixteenmonths,threemonths,andeven350days!(Raish,
2009).At the same time library fundinghasbeendwindling. In-order-tomakeuseof theavailable
resourcestotheoptimumlevel,theresourcesaretobeshared.Thesixthchapterisallaboutresource
sharinginanetworkedenvironment.

Informationretrieval(IR)canbedefinedasfindingmaterial(usuallydocuments)ofanunstructured
nature(usuallytext)thatsatisfiesaninformationneedfromwithinlargecollections(usuallystoredon
computers).Asdefinedinthisway,informationretrievalusedtobeanactivitythatonlyafewpeople
engagedinreferencework.Nowtheworldhaschanged,andhundredsofmillionsofpeopleareengaged
ininformationaccesseverydaywhentheyuseawebsearchengineorsearchtheiremail.Information
retrievalisfastbecomingthedominantformofinformationaccess,overtakingtraditionaldatabasestyle
searching(Manning,Raghavan&Schutze,2009).Therearebothadvantagesanddisadvantagesineasy
informationaccess.Theauthoroftheseventhchapterarguesthateasyinformationaccesshasprevented
theDeschoolingtendenciesfoundamongtheteenagers.

Whileinformationisassimilated,organized,andtransmitted,aneedarisestoincreasetheinforma-
tionliteracyleveloftheend-usersabouttheorganizedinformationsothatitisputtooptimumuse.
Libraryresourcesintheinformationeraaresocomplexandinformationliteracyhasdirectinfluence
onacademicproductivity.Academicsuccessandexcellencearetheobjectivesofthehighereducation
system.Henceevaluationoftheinformationliteracylevelsamongtheacademiccommunityisimpera-
tivefortheinstitutionstodesigntheirmethodsofpedagogy(Jeyasekar&Saravanan,2018).Theeighth
chaptermakesacomparativeanalysisoninformationliteracyskillspossessedbyresearchscholarsand
theirinformationliteracyskillsbasedonthedemographicvariables.

Theninthchapterisacase-studyofthelibraryusers’perceptiontowardsICTbasedservicesand
facilities.Thoughmarketingoflibraryandinformationservicesandproductsisarelativelynewconcept,
ithastremendousimpactinshapingtheirfuture.Ithelpsinmanaginglibrariesbettersinceitbringscom-
mitmenttocustomerfocus.Amajorreasonforapplyingmarketinginanylibraryisnottoincreaseprofit
buttoincreaseusersatisfactionandincreaseoffundinginturn.Because,increasedcustomersatisfaction
willresultinincreasedwillingnesstouseandpayforservicesoffered.Anenhancedperceptionofthe
valueofthelibrarywilltranslateintoincreasedlevelofsupporttothelibrary(Gupta,2006).

Theacademiccommunitythroughouttheworldisundertakingeffortstoeducatethestudentsand
teachersaboutacademicmisconduct.Plagiarismisatypeofacademicmisconductprevalentinthemod-
ernerasinceinformationisavailableataclickofthemouse.Hencetoavoidplagiarismtheacademic
communityoffersguidesandtutorialstoexplaintypesofplagiarismandhowtoavoidit.Theincreasing
awarenessisforcingacademicinstitutionseverywheretohelpstudentsandfacultyunderstandwhataca-
demicintegrityis,anditsconsequences.Academicdishonestyhadtobedealtinteacher-studentlevel.
Theteacherhimselfhastobeapersonwithhighacademicintegrity.Inthetenthchapter,theinvestiga-
torshaveattemptedtostudytheacademicintegrityofprospectiveteachers.Theobjectivesofthestudy
weretostudythelevelofacademicintegrityofprospectiveteachersandtofindoutwhetherthereisany
significantdifferenceinthemeanscoresofacademicintegrityofprospectiveteacherswithrespectto
thebackgroundvariables,gender,locale,academicstreamandtypeoffamily.
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Theneedforprofessionalethicsiscrucialinordertomaintainscientificintegrityandtoavoidpro-
fessionalmisconduct.Professionalmisconductisabehaviourthatiscontrarytoaprofessionalcodeof
conduct.Misconductcanincludesexualharassment,plagiarismormisrepresentingone’squalifications.
Plagiarismistheactofusingother’swritingwithoutproperlycreditingtheauthor.Theeleventhchapter
emphasizestheneedfortheacademiccommunitytocollaboratetogetherincombattingthemenace.

Ethicsisdefinedasasetofcodesforthebehaviourofanindividualwithinaspecificprofession.It
epitomizestheethicalcode,rulesofdemeanor,moralattitude,senseofrightorwrong,responsibility,
honestyandintegrity,etc.Everyprofessionalorganizationhasacodeofethicswhichthemembershave
toadhere to in theperformanceof theirprofessionalduties. Informationoverloadisaproblemarea
rightfromthedaysofGutenberg.However,fromthebeginningofthenineteenthcenturyithasreached
anunmanageablelevel.LibraryandInformationprofessionalsaremakingeveryefforttomanagethe
informationresourcesjudiciously.Inthisendeavourachallengefacedbythemisprofessionalintegrity
andethics.Thetwelfthchapteranalysestheethicalissuesandcodesthreadbare.

The products and services provided by libraries have undergone total transformation due to the
technologicalinnovations.Thelibraryandinformationcentersfacethechallengeofsurvival,perhaps
duetothechangingeducationalscenario,theimpactoftechnology,anddecliningbudgetaryprovisions.
Intheresourcecrunchsituation,theavailableresourcesaretobeutilizedtotheoptimumlevel.Open
educationalresourcesareaboontotheinformation-thirstyaswellasinformation-overloadedlibrary
user.Whenacommonlaypersonismuchdependentontheinformationthatisfreelyontheinternet,the
academiccommunitytooreliesontheopenlyavailableresources.Thethirteenthchapterofthisbook
givesinputsonawiderangeofsuchresourcesmakingitausefulreadingtotheacademiccommunity.

In the technology-drivenworld,automatinga libraryandalso theretro-conversionof thebiblio-
graphicmeta-dataisagreatchallengetothepracticinglibrarian.Heshouldbeawareofthevarious
libraryautomationsoftwarepackagesalsoknownasLibraryManagementSoftware(LMS),andtheir
advantagesanddisadvantages.Ifcaughtunaware,onewouldbeexploitedbythecommercialsoftware
vendors.ThemarketingstrategiesoftheLMSprovideusefulinformationtotheprofessionalinselecting
andpurchasingtherequiredsoftware.Thefourteenthchapterdoesaneatjobofequippingthelibrary
andinformationprofessionalinthisaspect.

Thefifteenthchapterdealswiththelibraryambiencesuitableforinformationdelivery.Unlessapa-
tronisattractedbytheenvironmentoflibrary,he/shemaynotvisitthelibraryagain.Whiledesigning
theinformationproductfordeliverythelearningenvironmentneedtobetakenintoaccounttomakeit
environmentfriendlyandsustainable.

Physicalaspectsofalibraryarecrucialfactorswhileplanningforestablishingalibraryorinformation
center.Thephysicalsecurityofthelibraryassetsincludingthebuilding,documents,patronsandstaff
areveryvivaciousmatter.Physicalsecuritymeasuresofalibraryrangefromthetime-testedmethods
liketheemploymentofsecurityguardstotherecenttechnologicaldevelopmentlikeRFID.Theauthors
ofsixteenthchapterhavediscussedallthesetechniques/technologies,theiradvantagesanddisadvan-
tages,besides,theetymologyofsafety,security,threatandrisk.Thechapteralsoprovidesthebasicsof
informationsecurity.Amodernlibraryisnotaplacewherephysicaldocumentsarepreservedbutalso
thedigitalinformation.Henceinformationsecurityisacrucialaspectalibraryprofessionalshouldhave
someknowledge.Furthermore,thechapterprovidesachecklistfortheprofessionalstotakeintoaccount
toensurethesafetyandsecurityofthetrinityofthelibrary.
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Theepistemologyofscientificmetadatahasseveralfacetsincludingthecommunicationofscience.
Theinventionofmodernprintingsystemcoupledwithnewelectronicresourceshastransformedthe
modeofscholarlycommunication.Informationisfreelyavailableanywhereandanyonewithaccessto
internetandacomputersystemorhand-heldelectroniccommunicationdevicecanaccessit,albeitwith
theinherentdangers(Jeyasekar&Saravanan,2018).Amajorthreatinthenetworkedworldofinforma-
tionresourcesisitssecurity.Thelastchapterprovidesanevaluationontheresearchliteratureproduced
inthefieldofinformationsecurity.

Marketingisaplannedapproachtoidentifyandgainingthesupportofthe‘community’andthen
developingappropriateservicesinamannerwhichbenefitstheusersandfurtherstheaimandobjectives
ofinformationservices(Yates,1983).ThoughseveraldecadeshavepassedsinceRanganathanstated
hisFiveLawsofLibraryScience,itisrelevanteventoday.Ranganthan’slawsplaceconsiderableem-
phasisontheusersandthebooks/informationneededbytheusers.Thesuccessfulmarketerwilltryto
understandthetargetmarket’sneeds,wants,anddemands(Kotler,2000).TheLibraryandInformation
Professionalhastodesignandmarkettheinformationproductsandservicesbasedonthelibrarypatron’s
needs,wants,anddemands.Thisbookhashighlightedsomeoftheneedsandwantsofthepatronsand
alsosomechallengesfacedbytheserviceproviderswhiledesigningtheservices.Variousauthorsfrom
variedbackgroundshavesharedtheirideasandexperiences,whichwillbenefitthereadersinproviding
betterservice.Wewishyouahappyreading.

J. John Jeyasekar
Forensic Sciences Department, Government of Tamil Nadu, India

P. Saravanan
Lekshmipuram College of Arts and Science, India
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