Table of Contents

International Journal of Customer Relationship Marketing and

Management
Volume 11 ¢ Issue 3 « July-September-2020 « ISSN: 1947-9247 « elSSN: 1947-9255

Research Articles

1 Understanding the Drivers and Consequences of Trust Toward Hotel Websites Under Different Cultural
Contexts
Hassan Albogami, Faculty of Business Administration, University of Tabuk, Saudi Arabia

25 Impact of Employees’ Perceived Corporate Social Responsibility on Organizational Citizenship Behavior:
A Proposed Theoretical Model
Tahniyath Fatima, Qatar University, Qatar

39 The Effects of CSR on Tourist Loyalty Toward Rural Hospitality Enterprises and the Moderating Effects of
Religiosity: CSR and Tourist Loyalty
Sattam Saud Alrowais, Nottingham Trent University, UK
Mohamed Sobhy Tawfik Abdelwahab, University of Sadat City, Egypt & Nottingham Trent University,
Nottingham, UK
Sameh Abd-el Maksoud Mohamed Aboul-Dahab, Department of Business Administration, Faculty of Commerce,
Kafrelsheikh University, Kafrelsheikh City, Egypt

60 The Impact of Customer Relationship Management and Organizational Culture on Mass Customization
Capability and Firm Performance

Inayat Ullah, G H Raisoni College of Engineering, Nagpur, India
Rakesh Narain, Motilal Nehru National Institute of Technology, Allahabad, India

82 The Effect of eWOM on E-Loyalty: The Mediating Role of E-Satisfaction

Haneen Hasan, The University of Jordan, Jordan
Hani H. Al-Dmour, The Univeristy of Jordan, Jordan
Rand H. Al-Dmour, The University of Jordan, Jordan

COPYRIGHT

The International Journal of Customer Relationship Marketing and Management (IJCRMM) (ISSN 1947-9247; eISSN 1947-9255), Copyright
© 2020 IGI Global. All rights, including translation into other languages reserved by the publisher. No part of this journal may be reproduced or used
in any form or by any means without written permission from the publisher, except for noncommercial, educational use including classroom teaching
purposes. Product or company names used in this journal are for identification purposes only. Inclusion of the names of the products or companies does
not indicate a claim of ownership by IGI Global of the trademark or registered trademark. The views expressed in this journal are those of the authors
but not necessarily of IGI Global.

The International Journal of Customer Relationship Marketing and Management is indexed or listed in the following:
Bacon’s Media Directory; Cabell’s Directories; Google Scholar; INSPEC; Journal TOCs; MediaFinder; SCOPUS; The
Standard Periodical Directory; UGC-CARE List (India); Ulrich’s Periodicals Directory



